
COURSES

	Semester I

	Code
	Course 
	Credit Value

	IOR1014
	Introduction to Retailing

	4

	IOC1023
	Retail Communication

	3

	IOR1034
	Introduction to Business

	4

	IOC1053
	Applied ICT Skills

	3

	IOR1044
	Fundamentals  of Marketing

	4



 
	Semester II

	Code
	Course 
	Credit Value

	IOR1064
	Retail Selling

	3

	IOR1074
	Retailing Environment

	4

	IOC1083
	Customer’s Service

	4

	IOR2094
	Accounting for Retailers 

	4

	LAN 1001
	Bahasa Kebangsaan

	3




	Semester III

	Code
	Course 
	Credit Value

	IOR2114
	Retail Merchandising

	4

	IOR2104
	Retail Franchising

	4

	IOR2124
	Consumer’s Behaviour

	4

	IOR2134
	Entrepreneurship Finance

	4

	LAN 1003
	Pengajian Malaysia

	3




	Semester IV

	Code
	Course 
	Credit Value

	IOR2144
	Business Ethics

	4

	IOR2154
	Human Resource

	4

	IOR2164
	Visual Merchandising

	4

	IOR2174
	Fundamentals of Economics

	4

	LAN 1005
	Pendidikan Moral

	3





Note: All course/programme information including course/program content, length, admission requirements, prerequisites, start/end dates, postponements and/or cancellation is subject to change without notice. 
 (
SUBJECTS
Retail Communication
Applied ICT Skills
Fundamentals of Marketing 
Retail  Selling
Retailing Environment
Introduction to Retailing
Retail Operations
Customer Service
Accounting for Retailers
Bahasa
 
Kebangsaan
Retail  Merchandising
Retail Franchising
Consumer’s Behaviour
Entrepreneurship Finance
Pengajian
 Malaysia
Business Ethics
Human Resource
Visual Merchandising
Fundamentals of Economics
)
 (
IOC1023
    
RETAIL COMMUNICATION
        3 CREDIT UNITS
)


The student examines the methods, protocol, and appropriateness of various forms of communication for business decision-making, which include written, oral, networking, teleconferencing, e-mail, and other modern methods of communication that are required in today's business world. The course should include all types of communication that the student needs to operate in the national and international aspects of business including sales promotions, financial promotions as well as computer networking within the business structure.
 (
IOC1053
    
APPLIED ICT SKILLS
        3 CREDIT UNITS
)



The  programme covers all the main applications  of computer  that cater for an intermediate user 

 (
IOR10
3
4
   
INTRODUCTION TO BUSINESS
 
 
                      
 
4 
 CREDIT
 UNITS
)
This is an introductory course designed to acquaint the student with the various phases of business. Emphasis is placed on ownership and organization, marketing, human resource management, management, business ethics, accounting and financial management, and the importance of technology in business. The purpose of the course is to show students the interrelationship between business disciplines and to prepare students for further business study.
 (
   IOR1044   
 FUNDAMENTALS 
OF MARKETING 
        
            
 4    CREDIT UNITS
)

Through the analysis of the retail marketing mix, the course looks at branding in the retail industry, product placing and development, pricing alternatives, location options, and the promotion of goods and/or services. Because of their importance in today's competitive environment, the course covers matters such as the application of technology to retail marketing management, e-commerce, international retailing, and customer relationship management.

 (
IOR1064      RETAIL SELLING           
 
                          
3 
 CREDIT
 UNITS
)


The course is a study of the fundamentals of professional selling as a prerequisite to the success in retail and business occupations. Emphasis is placed on acquiring effective communication skills, self-confidence, and basic selling techniques through practical demonstration, on-site observation, and practice in retail settings. The importance of the product knowledge, customer buying motivations, and the role played by the salesperson in the store’s total image are examined.
 (
IOR1074       RETAILING ENVIRONMENT
       
                    4  
 CREDIT UNITS
)

Principles of retail management, including managing retail operations, administration and control, location analysis, merchandising, promotion and review of the retail environment; with analytic and research methods applicable to retail problems.

 (
IOR1014          INTRODUCTION TO RETAILING
      
          
4 CREDIT UNITS
)

This subject has been designed as an introductory course to retail business. Students shall be exposed to the world of retail business through such discussion as the benefits of retail business, the profit motivation of a retail business and the contribution of retail businesses to society and the economy. Familiarization with the retail business world shall be carried out in three phases from the broad to the specifics. As such students shall first gain an understanding on the general environment of a retail business before dealing with the internal retail business organization and the operations of a retail business organization.




 (
IOC1083
         
CUSTOMER’S SERVICE
 
                                  4
 CREDIT UNITS
IOO2704    OPHTHALMIC II         4 CREDIT UNITS
)

This course is a comprehensive examination into the principles of customer service. The course looks at customer expectations, corporate expectations, and customer satisfaction. It is also designed to provide the students with certain key skills and attitudes in order to effectively meet the needs of customers. The student will be introduced to the concept of internal and external customers, customer satisfaction, and customer retention. Topics will also include communicating with customers, developing a positive attitude, handling complaints and service recovery.
 (
IOR2094
 
    
ACCOUNTING FOR RETAILERS
        
     
 4 CREDIT UNITS
)



The course put emphasis on the familiar accounting concepts as they relate to business and personal financial situations. It will also covers
Journalizing, preparing financial statements and analyzing, business information, and several areas are also introduced – checking accounts, payroll processing, and computerized accounting system.

 (
IOR211
4  
   
 
RETAIL MERCHANDISING
             
             
   
4 
 CREDIT
 UNITS
LAN1003    
PENGAJIAN  MALAYSIA
         2 CREDIT UNITS
)

The course is a comprehensive study of the principles and practices of merchandising management of product/services, with emphasis on store location analysis, layout, customer services, buying, sales promotion, consumer credit, and understanding consumer needs and wants. Course includes practical applications related to start-up of a new business, and legal constraints of organizing, selling, advertising, consumer relations and personnel practices.

 (
IOR2104
   
  
 
RETAIL 
 FRANCHISING
                                  4 CREDIT UNITS
)
The course introduces students to the history of franchising as a means of distribution of goods and services and applies theoretical framework such as agency theory, transaction cost economics and signalling theory to franchising contractual relationships. The business relationship of franchisee and franchiser is also explored in terms of stages development of the franchising life-cycle and the importance of nurturing the franchising relationship is stressed.
 (
10R2124
    
CONSUMER’S BEHAVIOUR 
                           4 CREDIT UNITS
)
This course is designed to introduce the students to the relevant concepts and theories of consumer’s behaviour. Topics include learning, theories, perception, attitudes, motivation, internal and external variables that affect consumers behaviour, and the consumers decision-making process.

 (
10R2134    ENTREPRENEURSHIP FINANCE
                    4 CREDIT UNITS
)

This course provides an overview of retail business financial management. Emphasis is on financial statement analysis, time value of money, and management of cash flow, risk and return, and sources of financing.


 (
10R214
4
    
BUSINESS ETHICS
 
                        
                  
   4 CREDIT UNITS
)

This course explores the contemporary and controversial ethical issues that face the business community. Topics include moral reasoning, moral dilemmas, law and morality, equity, justice and fairness, ethical standards, and moral development and obligations as members of the workforce and society. This course introduces contemporary and controversial ethical issues facing the business community. Topics include moral reasoning, moral dilemmas.


 (
10R215
4
    
HUNAM RESOURCE
                         4 CREDIT UNITS
)

This course introduces the functions of personnel/ human resource management within an organization. Topics include equal opportunity and the legal environment, recruitment and selection, performance appraisal, employee development, compensation planning, and employee relations.


 (
10R216
4
    
VISUAL MERCHANDISING
                  4 CREDIT UNITS
)

Involves the application of visual merchandising theory as this relates to designing, developing, and building a variety of displays. Interior as well as window displays are completed. Beginning students complete basic displays that are simple to execute. Intermediate and advanced students complete displays which require an increased level of proficiency and expertise to plan and execute.

 (
10R217
4
   
FUNDAMENTALS OF ECONOMICS
                         4 CREDIT UNITS
)

This course covers fundamental ideas in economics: scarcity, substitution, opportunity cost, marginal analysis, gross domestic product, real and nominal magnitudes, supply and demand analysis,  analysis of pricing in competitive and non-competitive markets. It will also covers fundamentals of economics with an emphasis on the free market principles of the Enterprise system. Current issues will be discussed in terms of political ideologies, alternate
forms of economic systems, and how society attempts to make choices in response to the basic economic question of scarcity. Among the topics explored are economic growth and efficiency, measuring economic performance, the role of government in
the economy, and international trade in a global economy.
 (
ON-THE-JOB TRAINING
)



The ON-THE-JOB-TRAINING part of the Retailing Programme will serve, as a framework for enhancing the skills of the students to match workplace needs. For this reason the Programme was designed to include an apprenticeship and attachment program to broaden the knowledge, skills and abilities, performance criteria and employability skills required to succeed in the retail industry.
The Retailing Program offers a balance of theory and practical experience in the retail industry.  The On-the-Job Training is a mandatory component of the Programme, it aims to complement the hands-on skills developed in the class room training; it has been designed as a process by which students integrate their academic education with work experience related to their program of study. This integration affects much more than simply training, including the adjustment to the work environment and the development of professionalism.
 It also reinforces skills and theory learned during academic semesters, develops professional contacts, job knowledge and career path, improves human relations and communication skills and promotes personal maturity and financial independence.
 (
LAN 1001 
BAHASA KEBANGSAAN
     
                       
 
3 
 CREDIT
 UNITS
)

This is a special course designed for foreign students to acquire basic command of Bahasa Melayu. The main aim of this course is to enable foreign students through their acquisition of the language to assimilate the interact with the local community besides gaining a better understanding and appreciation of the local culture. This course should also assist foreign students to understand the use of Bahasa Melayu within the academic context through oral and written expression and articulation of ideas.


 (
LAN 1003
PENGAJIAN MALAYSIA
     
                       
 
3 
 CREDIT
 UNITS
)This subject examines the early history of Malaysia until the establishment of the Malaysian Federation. Included in the discussion are such topics as the governing system and structure, key policies, the nation’s development, the nation’s social and political structures and the nation’s involvement in regional and global politics.
 (
LAN 1005        PENDIDIKAN MORAL
     
                       
 
3 
 CREDIT
 UNITS
)
This subject is designed to generate the knowledge of verity and virtues towards producing learners with high moral. The topics include the definition of moral, theories on morality and value system , religious values, beliefs, characteristics of a moral person and problem solving involving a moral conflict. In addition, topics on moral issues are also considered.




	
